BUSI 251 - Marketing Course Outline
Approval Date: 03/11/2021
Effective Date: 08/13/2021
SECTION A
Unigue ID Number CCC000126291
Discipline(s) Business
Division Career Education and Workforce Development
Subject Area Business
Subject Code BUSI
Course Number 251
Course Title Marketing
TOP Code/SAM Code 0509.00* - Marketing and Distribution* / C -
Occupational

Rationale for adding this course to the
curriculum

Units 3
Cross List N/A
Typical Course Weeks 18

Total Instructional Hours

Updating the COR to include digital marketing.

Contact Hours
Lecture 54.00
Lab 0.00
Activity 0.00
Work Experience 0.00
Outside of Class Hours 108.00

Total Contact Hours 54
Total Student Hours



Repeatability May be repeated O times
Catalog In this course, you will learn the fundamentals of digital marketing to help your
Description business or career. The course is packed full of practical exercises and real-
world examples to help you turn knowledge into action.
Schedule
Description

SECTION D
Condition on Enrollment
la. Prerequisite(s): None
1b. Corequisite(s): None
1c. Recommended: None
1d. Limitation on Enrollment: None

SECTION E
Course Outline Information
1. Student Learning Outcomes:

A. Analyze and solve business problems using a variety of methods.
B. Apply knowledge of marketing techniques and business theory.

2. Course Objectives: Upon completion of this course, the student will be able to:
A. Learn how to collect and analyze user data and turn it into actionable insight
B. Learn how to define and track clear goals, segment audiences, and analyze data to help

improve your online marketing efforts.
C. Learn how to grow brand awareness and get more conversions by creating and
distributing high-value content to potential customers.

D. Learn the best way to get noticed online by identifying the right audiences, ad networks,

and strategies for your display ads.

Understand the strategies and tools you need to build an online store, sell effectively

online and optimize the user experience.

F. Master the basics of email marketing, including how to track responses, create simple
landing pages and use A/B testing.

G. Learn the importance of reaching and engaging potential customers nearby, using local
directories, mobile marketing and by building a local search presence.

H. Learn the differences between mobile sites and apps and develop the most effective
mobile SEO and advertising strategies.

I. Learn about the different research tools available, plus how to choose keywords and
optimize campaigns for a better return.

J. Understand the differences between organic and paid search, learn how to develop the
most effective SEO plan, and optimize web pages so that users can find content easier.

K. Find out how to identify the right social network sites, create great content users will
love, and measure your success.

L. Discover how to integrate video into an online strategy, create video ads on a budget,
and make sure they?re seen by the right people.

M. ldentify the right digital channels that will help you achieve your business goals and
create better online user experiences.

m
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3. Course Content

A. Marketing's Role in the Global Economy
B. Marketing's Role within the Firm or Nonprofit Organization
C. Focusing Marketing Strategy with Segmentation and Positioning






A. EXAMPLES of typical college-



